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March/April-2026 (As Per Syllabus Year June-2024)
International Marketing(Ele-1 (New-23))

Instructions:
1. All questions are compulsory.
2. Figures to the right indicate marks.

Marks:70
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ENGLISH VERSION

What is an International Marketing Information System (IMIS)? What are the benefits and
challenges of international marketing?

OR
Define exporting. Explain its advantages and disadvantages. Differentiate between direct and
indirect exporting. What are the risks involved in exporting?
Explain the role of labeling in influencing consumer buying behavior in foreign markets.

OR
What is product standardization? Discuss its advantages and disadvantages in international
markets.
Examine the impact of globalization and e-commerce on international distribution channels.

OR
Discuss the relationship between international channel strategy and logistics management.
“Efficient logistics management is the backbone of successful international marketing.”
Discuss.
Explain the barriers to effective communication in international markets. Suggest measures to
overcome them.

OR
What factors should be considered while designing international advertising campaigns?
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